Professor Evangelos Moustakas
PhD, SFHEA, FCIM, FBCS, CMgr FCMI
www.moustakas.pro | www.linkedin.com/in/evangelosmoustakas/

Academic Qualifications

1. Certificate in Executive Leadership (2020)
Executive Education Program, Harvard Business School

2. Post-Graduate Certificate in Higher Education (2009)
School of Arts and Education, Middlesex University London

3. Doctorate, PhD (2006) .. .. - . ... _ ... .
Title: E-mail Marketing and Unsolicited Commercial Communication. The integrated Scenario.
Middlesex University, London.
Scholarships:
o Research Scholarship (2004 —2005).
Department of Management, University of lllinois in Chicago.
o Research Scholarship Award (2004).
School of Science and Technology, Middlesex University, London.
o Doctorate Full Scholarship (May 2001)
Greek State Scholarship Foundation (1KY}

4. BA Business Administration (2004)
Business School, Middlesex University London

5. MSc Electronic Commerce (2001)
School of Science and Technology, Middlesex University London
Scholarships:
o Post Graduate Full Scholarship (May 2000}
Greek State Scholarship Foundation (IKY)

6. BA Accounting (1999}
Department of Management, Science and Technology School of Economics and Business,
University of Patras
Scholarships:
o Student Excellence Scholarship (1995 — 1996)
Unit of European Programs in Greece
o Academic Progression Student Award (1996)
Unit of European Programs in Greece

7. Higher Diploma in Classical Guitar (1999)

Grade: Distinction
Athens Music Academy
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Professional Academic Awards and Honorary Positions

1. Appreciation Award, Professional Dev. Committee of Qatar University, Qatar (2025)
For delivering PD Sessions on 'Creative Industries: Foundations and Digital Transformation'

2. Appreciation Award, Project Management Institute (PMI}, UAE (2025)
Awarded at the Annual Gathering of the PMI UAE Chapter

3. Certificate of Appreciation, Chandigarh University, India (2025)
In recognition of Exemplary Leadership in Lifelong learning and Academic innovation

4. Amity Exemplary Leadership in Life-long Learning and Academic Innovation Award, UAE (2023)
Awarded at the 4" International Conference on Computation and Knowledge Management

5. Higher Education Academy, UK (2022)
Senior Fellowship (SFHEA)

6. Chartered Institute of Management, UK (2022)
Fellowship (CMgr FCMI)

7. British Computer Society, UK (2022)
Fellowship {FBCS)

8. Chartered Institute of Marketing, UK (2021)
Fellowship (FCIM)

9. EXP0O2020 Team Leader and Talent Management Recruiter, UAE (2019 —2021)
Sustainability Pavilion and House of Volunteers

10. Teaching and Learning Innovation Award, UAE (2018)
Middlesex University Dubai

11. Reciprocal Excellence Award, USA (2018)
Loyola University Chicago

12. Research Recognition Award, KSA (2015)
Prince Sultan University

13. Academy of Marketing, UK (2008 - 2011)
Chair, Special Interest Group e-marketing

14. External Evaluator for Research Funding Proposals, Greece (2010)
Greek Ministry for Education, Lifelong Learning, and Religious Affairs
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Career History

1. Alpha Media Digital LLC {2018+}

Founder and CEO www.executive.ac | www.alphamedia.agency

Specialised global organisation providing applied marketing research, digital strategy, and corporate-

education solutions for higher education and industry. Fully licensed by the Dubai Film and TV

Commission and the UAE Media Council, ensuring compliance with all media, production, and content

standards.

a. Alpha Media Digital has worked with more than 100 organisations in designing marketing, and
communication strategies. Clients include Middlesex University Dubai (UAE), Middlesex University
London (UK), Heriot-Watt University Dubai (UAE), Canadian University Dubai (UAE), Prince Sultan
University (Saudi Arabia), the American College of Greece and Metropolitan College (Greece).
Additional industry clients include Papadopoulos S.A. (Greece), Fitness Time Gym {Saudi Arabia),
Elettrico Lighting (UAE), Hilton Mall of the Emirates (UAE), XS Conferences (Saudi Arabia).

b. The organisation also designs and implements academically grounded Corporate Immersion

- Programs (CIP) internationally. These programs integrate leadership science, team development

methodologies, Al literacy, digital transformation and sustainability frameworks. They combine
workshops, seminars, industry case studies, and curated institutional visits to leading innovation and
knowledge hubs such as Google Dubai, Heriot-Watt University Dubai, DTEC, SEE Institute, Hub71, In5,
Louvre Abu Dhabi, and the Museum of the Future, providing participants with experiential learning
and global exposure. www.executive.ac/events

2. Canadian University Dubai, UAE (August 2024 —July 2025)

Dean, School of Communications and Creative Industries

a. Ledthe development and continuous enhancement of academic programs in collaboration with
Toronto Metropolitan University, Toronto University, McGill University aligned with international
standards and the Outcome-Based Education Framework (OBEF).

b. Supported faculty in advancing research, publications, and creative outputs, while overseeing
recruitment, mentorship, and performance evaluation.

c. Built global academic and industry partnerships, upgraded the CUD Media Lab in collaboration with
SONY and CANON, and introduced field trips to leading UAE media agencies alongside workshops with
top Canadian and U.S. universities.

d. Redesigned and taught the Digital Marketing and Social Media class.

3. Heriot-Watt University Dubai, UAE (May 2023 — May 2024)

a. Executive Director, Lifelong Learning and Continuing Education
Led the design and delivery of innovative short courses, online programmes, and accredited degrees
enabling organisations to achieve strategic goals and build competitive advantage. Partnered with
global universities, schools, and training providers to develop skills programmes and academic field trips
Delivered programmes (non-credited): Digital Transformation & Innovation, Digital Marketing &
Analytics, Executive Leadership, Succession Planning, Real Estate Management, Organisational
Psychology, Advanced Merchandising Management.
Marketed programmes (credited): Online MBA Essentials, MA Organisational Psychology, DBA.

. Professor in Digital Marketing, School of Social Science, Edinburgh Business School
c. Member of the Heriot-Watt University Dubai Executive Committee
d. Member of the Heriot-Watt University External Relations Group

4. Middlesex University, Dubai Business School, UAE (2015 - 2023}
a. Professor in Digital Marketing (2020 - 2023)
Associate Professor in Digital Marketing (2015 —2019)
b. Director, Postgraduate Business School (2015 - 2023)
MBA, MSc Marketing Communications, MSc Digital Marketing, MA International Business
Management, MSc Strategic Marketing, MA Human Resource Management
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¢. Chair, External Engagement Committee (2018)
d. Head, Centre of Innovation and Entrepreneurship (2017 - 2023}
Fostered an ecosystem for enterprise creation and growth through research, education, and practice,
providing an inclusive community with the spaces, resources, and networks for innovation to thrive.
e. University Digital Marketing Strategist (2016 — 2017)
Developed and implemented digital communications strategies for international student recruitment,
overseeing creative design, campaign execution, and performance monitoring.

5. Chandigarh University India (2023+)
Visiting Faculty in Digital Communications, Career Development and Research Mentor

6. University of lllinois at Chicago, USA (2016+)
College of Business Administration
Visiting Research associate in health care communication

7. Prince Sultan University (2014 ~ 2015)
College of Business Administration
a. Associate Professor in Marketing Communications
b. Led, monitored, and managed Student Affairs including Student Employability and Counselling
¢.  Served as Co-Chair of the NCAAA Accreditation Committee for the Marketing Department.
d. Organised, designed, marketed, and delivered a Professional Digital Marketing and Communications
courses for the King Salman Education for Employment Program.

8. American College of Greece (2013 - 2014)

Graduate School of Communications

a. Associate Professor in Digital Marketing

b. Head of Executive Education.
Organised, designed, marketed, and delivered Professional Training Courses in Social Media at the
Centre of Professional Training

c. Programme Leader for MA Digital Communication and Social Media.

d. Member of the NCAAA Accreditation Committee for the Graduate School.

9. King Faisal University (2011 - 2013)
School of Business, Management Department
Assistant Professor in Management

10. Digital Communications Strategist & Co-Founder (2011 -2017)
Alpha Media Digital Communications, Riyadh, Saudi Arabia

11. Middlesex University London, UK (2001 - 2015)
Business School, Marketing and Enterprise Department
a. Senior Lecturer in Digital Marketing (2007 — 2015)
Lecturer in Marketing (2001 — 2006)
b. Program Designer and Leader — MA e-Marketing & social media (2010 —2012)
Program Designer and Leader ~ BSc Digital Marketing (2010 -2012)
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Achievements and Innovative Approaches in Teaching and Learning

1. Residential Visits and Workshops (2020-2025)
Designed and delivered experiential learning initiatives in digital Communications through
collaborations with leading organizations across diverse industries for Learning and
Development purposes. Key partners include Google, META, Hilton, Occidental, EXPO
2020, OSN, FlyNAS, Emirates, RTA, Gargash, among others.

2. US Graduate Student Exchange Programs (2007, 2009, 2010, 2011, 2020)
Initiated and designed Graduate Student Exchange Programs in collaboration with Loyola
University, Chicago, enhancing global exposure and cross-cultural learning.

3. Student Award - 1% Place (2011)
Mentored Middlesex University MA e-Marketing students who secured first place in the
Wilson Sporting Goods Video Advertising Competition in Chicago, USA.

4. Alex Moon Development Grant for Learning and Teaching (2010)
Recipient of Middlesex University’s prestigious teaching innovation grant.
Project title: “Developing a Model for 3G Mobile Learning Applications.”

5. International Digital Marketing Course — Portugal (2009)
Conceptualized, marketed, and delivered the first international Digital Marketing training
program of Middlesex University in collaboration with Escola Superior de Tecnologia e
Gestdo de Lamego.

6. Organiser and Coordinator — International e-Lecture (2006)
Organized the Business School’s first e-Lecture at Middlesex University in cooperation
with Loyola University, Chicago.
Lecture title: “Breakthrough Technology: Harnessing the Future Today” by Eve K. Geroulis.

7. Student Assessment through Mobile Technologies (2006)
Pioneered an innovative SMS-based assessment method at Middlesex University.
Students received questions on their mobile devices, submitted responses via SMS, and
engaged in knowledge sharing communication— introducing new pedagogical models in
electronic marketing.

8. Implementation of the First Fully Enabled e-Course (2004)
Led the introduction of Middlesex University’s first fully digital course delivery system,
enabling electronic submissions, grading, feedback, and moderation.
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External Examining Experience

1. External Examiner Research Accessor (2022 +)
Academic Council
King Saud University, Saudi Arabia

- Research work evaluator for Promotion to Associate Professor {2022)
Candidate name: Dr Souad bin Obaidullah Mohammad Dukhayk
Academic Council, King Saud University

- Invitation to assess the research work for promotion to Associate Professor (2023)
Candidate name: Dr. Heyam Abdulrahman Abdullah El Moussa
Department of Marketing, College of Business Administration
Academic Council, King Saud University

- Research work evaluator for Promotion to Associate Professor (2022)
Candidate name: Dr. Mohammad Almotairi
Department of Marketing, College of Business Administration
Academic Council, King Saud University

2. UN-Habitat Program Auditor (2016)
United Nations, Kingdom of Saudi Arabia

3. Examiner at the Assessment Development Unit (2019)
Emirati Ministry of Education (MOE)
MOE undertook with Grade 10 students across the UAE the App Challenge. As part of the
Assessment framework, students were tasked with an assessed project every term. In term one,
students have been asked to design an app which solves a problem on a conceptual level. The
problem can be local, national, or global. My role was to evaluate the research projects and provide
recommendations.

4. Examiner of the External Experts Committee (EEC) (2013)
Greek Quality Assurance Agency for Higher Education
The committee evaluated: Department of Logistics of the Technological Institute of Thessaloniki in
Greece http://www.enga.eu

5. Chief External Examiner for Academic Program Validation (2011}
University of the Highlands and Islands, Management School, Inverness
Programmes for validation: MSc Leadership and Management, MSc E-Marketing

6. Chief Examiner of the External Experts Committee (EEC) (2011)
European Association for Quality Assurance in Higher Education
The committee evaluated the Department of Business Administration of the Technological Institute
of Piraeus in Greece http://www.enga.eu

7. External Research Evaluator (2010)
Athens University of Economics and Business.

8. External Examiner BCCB Hungary (2009 — 2010)
Programme for Validation: MA Marketing Communications
On behalf of Middlesex University in London

9. MBA Dissertation Moderator (2009 -2011)
London School of Commerce (LSC), UK

10. External Examiner (2008)
Viseu Polytechnique, Portugal
Validation of the post-graduate degree on e-entrepreneurship
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Research

Doctoral External Examiner

1. External Examiner
Shri Mata Vaishno Devi University, India
Title of thesis: 'Role of Network Bricolage in Social Purpose Organizations: A Knowledge-Based
Dynamic Capability Perspective' PhD Candidate: Rohit Bhardwaj
The PhD was successfully awarded with minor revisions ({2023)

2. External Examiner
King Saud University, College of Business Administration
Title of thesis: 'The impact of social media attributes on consumer’s purchase intention in the Saudi
foodservice market: the mediating role of customer’s attitudes' PhD Candidate: Nora A. Al-Hadban
The PhD was successfully awarded with minor revisions (2021)

3. External Examiner
University Shaheed Zulfikar Ali Bhutto, Institute of Science and Technology Department of
Management Sciences, Islamabad
Title of thesis: ‘What Really Works in Social Media Marketing? An Empirical Study of Social Media
Content, Social Media Consumer and Brand loyalty’
The PhD was successfully awarded with minor revisions (2017)

4. Chief External Examiner
University of Salamanca
Director: Pablo A. Mufioz Gallego Facultad de Economia y Empresa
Department: Administracién y Economia de la Empresa
Campus Miguel de Unamuno - Edificio FES E-37007 Salamanca, Spain
PhD Candidate: Anabela Fragata
The PhD was successfully awarded with minor revisions (2013)

5. Chief External Examiner
University Haheed Zulfikar Ali Bhutto
Institute of Science and Technology
Management Sciences Department
Director: Dr Shamom A Sahibzada
SZABIST, Islamabad Campus, Pakistan Plot 67, Street 9, H-8/4, Islamabad
PhD Candidate: Wisal Ahmad
The PhD was successfully awarded with minor revisions (2010)

Conferences, workshops, seminars, and invited talks.

1. Participation at the Al Summit New York USA (Javits Center) (December 10-11, 2025). International
Conference on commercial Al applications and innovation

2. Presentation at AIB MENA 2023 Conference - Digitization SIG (December 10", 2023)
Title: “Digital scaling in the Middle East. Advantages and challenges”

3. Guest Lecture (March 15%, 2021)
Executive MBA, Business School, King Saud University
Title: Developing successful social media campaigns in the Middle East

4. Chair / Moderator (26 — 27 November 2019)
Marketing and Sales Show | Chief Marketing Officer Summit | UAE
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Keynote panel: Brand purpose in the age of digital transformation
Melissa Jarvinen, Director of Sales and Marketing, Novo Cinemas
Khaled ismail, Vice President Communications, Tetra Pak Pablo
Durante, Chief Marketing Officer, AWOK

Bart Pietruszka, Chief Data Officer & Head of Analytics, HSBC

5. Presentation at the e-Participation forum (24 April 2019)
UAE Telecommunications Regulatory Authority (TRA) | Dubai, UAE
Title: Optimising e-Participation initiatives through social listening
6. The Strathclyde Dialogues and the UAE Research Evenings
Strathclyde University
Workshop topic: ‘Innovative methodological tools in Digital Marketing for market research’
Strathclyde Business School (December 19, 2017).

7. Research Seminar (11 April 2017)
European International College | Abu Dhabi, UAE
Title: Advanced social media listening tools.
8. Chair Conference Session (2016}
Social Media Week | Dubai, UAE
Track: Social Customer — The Customer is always Right’.

9. Master Class Series Seminar (7 December 2015)
Hult International School | Dubai, UAE
Title: Developing successful social media campaigns.

10. Effective Teaching Strategies Workshop (15 March 2015)
Prince Sultan University | Riyadh, KSA
Topic: Social Media as a Tool in Teaching and Learning

11. Conference Keynote speaker (2 February 2011)
1% InfoCom Smartphones & Apps Conference | Athens, Greece

12. Participation and presentation (2008)
Online EDUCA Conference, International conference on Technology — supported learning and
training | Berlin, Germany

13. Conference presentation (4 June 2007)
Middlesex University Interdisciplinary Conference | London, UK
Title: ‘E-mail Marketing and Spam’ Guest lecture {2007)

14. Keynote Presentation {2007)
Polytechnic Institute Digital Forum | Viseu, Portugal
Title: ‘Exploring the letter ‘¢’

15. Research Waxrkshop (28 Aprif 2006)

Middlesex University Marketing Group | London, UK
Title: ‘E-mail marketing and spam’

16. Guest lecture in Digital Marketing (28 February 2005)
Polytechnic Institute of Viseu | Viseu, Portugal

17. Guest lecture in Digital Marketing (8 November 2004)
University of lllinois in Chicago | Chicago, USA

18. Guest seminar (21 October 2004)

Loyola University of Chicago, Loyola Marketing Club | Chicago, USA
Title: ‘Unsolicited Commercial Communication (Spam Tale) Problems and Possible Solutions

19. Guest lecture (27 October 2004)
Loyola University of Chicago | Chicago, USA
Graduate Internet Marketing Class.

Wnepuakn BeBaiwon Eyypdpou I

Mnopeite va eAéyEeTe Ty 1Y TOU eyypdpou
okavdpovtag To QR code | eLedyovtag Tov kwdikd
oto docs.gov.gr/validate

Kwdlkog eyypdaypov: 4gSXEiKknkPHKE61BsgBTQ ooomao:; 11/50



Title: ‘Spam, International Dimensions and Marketing Implications’

20. Guest lecture (19 May 2004)
Turku University, Department of Technology | Hensinki, Finland
Title: Kill Spam Volume 4 - The Integrated Scenario

21. Presentation (2008)
Global Forum, Shaping the Future | Athens, Greece
Title: Enhancing Users Empowerment in the Global Digital Economy

22. Presentation (11 July 2007)
Cambridge Professional Academy, Cambridge, UK
In collaboration with the Chartered Institute of Marketing (CIM)
Title: ‘E-mail Marketing — Making email marketing work for our businesses’.

23. Presentation at the National Marketing Conference (10 October 2006)
Chartered Institute of Marketing (CIM) Business Design Centre, UK

24. Participation at EU Workshop (27~ 28 November 2006)
European Commission, Charlemagne Conference Centre, Belgium
Title: The EU’s legal framework for e-business, Technology for innovation

25. Participation at the Higher Education Academy (3 — 5 July 2006)
Annual Conference Enhancing the Student Learning Experience
East Midlands Conference Centre, Nottingham, UK

26. Participation at the Business Link for London Workshop (27 April 2006)
Title: E-marketing through web-site optimization, London, UK

27. Observer at the ‘Spam Enforcement Workshop' (3 & 4 November 2005)
London Action Plan, EU Contact Network of Spam Authorities, UK

28. Presentation (14 September 2005)
British Computer Society (BCS) North London Branch meeting
Title: Internet Use and Abuse Spam, scams, cams, clicks, blogs and more

Grants

1. Law Sponsorship Grant (Awarded 2017)
Middlesex University Dubai
Willem C. Vis International Commercial Arbitration Moot. The Proposal was developed by the Law
Department in collaboration with the Emirates Maritime Arbitration Centre (EMAC)

2. Prince Salman Research Grant (Awarded December 2014)
Prince Sultan University
Developing and implementing a Social Media Strategy for Prince Sultan University including Prince
Salman Research Centre and Community Services & Continuing Education Centre

3. Alex Moon Development Grant for Learning and Teaching (Awarded 2010)
Middlesex University London
Developing a model for 3G Mobile Learning Application

Ynptaxn BeBaiwon Eyypagpou

Mnopeite va eAéygete Ty 10X0 Tou eyypdgou
okavdpovTag To AR code f) elodyovTag Tov Kwbiko

oto docs.gov.gr/validate

Kwbikog eyypaypov . 4gSXEiKknkPHKE61BsgBTQ omma: 12/50



Doctoral supervisions

1. Basmah Alotaibi (2018)
School of Science and Technology, Middlesex University London
External Advisor: Dr Evangelos Moustakas
Title: ‘Assessing Social Media Adoption in SMEs. A case of Saudi Arabia’
2. Katerina Sidiropoulou (2015)
Business School, Middlesex University London
Supervisors: Dr Evangelos Moustakas, Prof Richard Croucher, Prof David Lewis.
Title of thesis: ‘Workers’ voice and Employment Tribunals in Britain: From employment professionals’
perspective.’

Research Outputs

A) Articles and chapters in edited books

1. E. Moustakas, C. Réhéanathéﬁ, N, Lamba (2020 Chapter 9 “virtual influencers in Digital Marketing:
Innovative trend or Passing fad?’ Chapter at the book titled: ‘Emerging Human and Techno-Human
Business Management Dynamics in a Globalized Environment’ NOVA Publishing ISBN: 978-1-53618-
602-4

2. E. Moustakas (2014) Chapter 7 ‘The impact of social networking in consumer behaviour’ PsicoSoma
Publishing, Portugal

3. E. Moustakas, A. Sidiropoulou (2009) ‘Handbook of Research on
E-Services in the Public Sector. E-Government Strategies and Advancements’ University of Bahrain,
Kingdom of Bahrain Information Science Reference Publishing, New York, ISBN 978-1-61520-789-3

4. E. Moustakas, C. Ranganathan, P. Duguenoy (2008), “Unsalicited Commercial Communication
(SPAMY): An exploratory Understanding Using Stakeholder Analysis”, in E-mail Scam and Spam, editor
Asifa Begum, The Icfai University Press, 1st edition p. 56-74 ISBN 9788131417553

B) Refereed articles in academic journals

1. Chandrasekaran, R, Moustakas, E. (2025) ‘Patient attitudes toward ambient artificial intelligence
scribes in clinical care: insights from a cross-sectional study’. Journal of the American Medical
Informatics Association (JAMIA) ocaf218, https://doi.org/10.1093/jamia/ocaf218

2. Chandrasekaran R, Takale L, Moustakas E (2025) ‘Listening to Patients’ Voices on the Use of Al in
Health Care: Cross-Sectional Study’ Journal of Medical Internet Research 2025;27:e77501
URL: https://www.jmir.org/2025/1/e77501 DOI: 10.2196/77501

3. Chandrasekaran R, Sadig T M, Moustakas E (2025) ‘From Wearable Health Care Devices to Shared
Health Data: Cross-Sectional Study of Wearable Usage Patterns and Data Sharing Practices Among
US Adults’ Journal Medical Internet Reseach 2025;27:e63879
URL: https://www.jmir.org/2025/1/e63879 DOI: 10.2196/63879

4. Chandrasekaran R, Sadig T M, Moustakas E (2024) “Racial and Demographic Disparities in
Susceptibility to Health Misinformation on Social Media: National Survey-Based Analysis”
) Med Internet Res 2024;26:e55086 URL: https://www.jmir.org/2024/1/e55086
DOI: 10.2196/55086
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5. Ranganathan C., Konaraddi K, Sharma S., Moustakas E (2024) 'Text Mining and Video Analytics of
COVID-19 Narratives Shared by Patients on YouTube' Journal of Medical Systems, Issue 1/2024
Springer

6. Chandrasekaran R, Sharma P, Moustakas E (2023} "Exploring Disparities in Healthcare Wearable Use
among Cardiovascular Patients: Findings from a National Survey" Reviews in Cardiovascular
Medicine 24 (11), 307

7. Chandrasekaran R, Bapat P., Jeripity V., Moustakas E. (2023) "Facetime with Physicians: How do
Patients Assess Providers in Video-Visits?" Heliyon Volume 9, Issue 6, 2023, e16883 ISSN 2405-8440

8. Chandrasekaran R, Bapat P., leripity V., Moustakas E. (2023). “Do Patients Assess Physicians
Differently in Video Visits as Compared with In-Person Visits? Insights from Text-Mining Online
Physician Reviews” Telemedicine Journal and e-health: The official journal of the American

Telemedicine Association. 10.1089/tm;j.2022.0507 PMID: 36847352

9. ChandrasekaranR, DesaiR,Shah H, Kumar V, Moustakas E. (2022} “Examining Public Sentiments
and Attitudes Toward COVID-19 Vaccination: Infoveillance Study Using Twitter Posts”. JMIR
Infodemiology. 15;2(1):€33909. doi; 10.2196/33909. PMID: 35462735; PMCID: PM(C9014796.

10. Ranganathan, C., Kathulla, V and Moustakas E. (2021) "Too old for technology? Use of Wearable
Healthcare Devices by US Older Adults and their Willingness to Share Health Data with Providers",
Health Informatics Journal Vol. 27(4) 1-14

11. C. Ranganathan, V. Mehta., T. Valkunde, E. Moustakas (2020) “Topics, Trends, and Sentiments of
Tweets About the COVID-19 Pandemic: Temporal Infoveillance Study” Journal of Medical Internet
Research (JMIR) 22 (10), 22624

12. E. Moustakas, R. Chandrasekaran, V. Katthula (2020) “Patterns of Use and Key Predictors for the Use
of Wearable Health Care Devices by US Adults: Insights from a National Survey” The Journal of
Medical Internet Research (IMIR) 22(9): e22443

13. E. Moustakas, A. Fragata, H. Teixeira, L. Cruz-Lopes (2019) ‘Mobile Banking: Evidence from Portugal’
Archives of Business Research Journal Vol 6, No-10

14. E. Moustakas, A. Fragata (2013) ‘Investigating the Determinants of e-Banking Loyalty for Large
Business Customers: Two Empirical Models’ Journal of Economics, Business and Management, Vol.
1(2), May 2013

15. E. Moustakas, |. Oliveira {2012) ‘Towards the development of a mobile learning model for smart
phones using stakeholders’ analysis’ Journal of Education Technology, 1SSN 2041-2762, Vol. 2(1)

16. E. Moustakas (2010} How m-learning (SMS texting) can enhance the student learning experience.
Journal of Education Technology ISSN 2041-2762 Vol 8(1)

17. E. Moustakas, C. Ranganathan, P. Duquenoy (2006) Email marketing at the crossroads: A stakeholder
analysis of unsolicited commercial email (spam)’. Internet Research Journal, Vol 16(1), 38-52
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C) Other refereed business articles

1. Moustakas et al. (2023) ‘Want to build a rewarding career in the Middle East? Then focus on this skill’
Fast Company https://fastcompanyme.com/impact/want-to-build-a-rewarding-career-in-the-
middle-east-then-focus-on-this-skill Accessed 28 September 2023

2. Moustakas (2023) ‘Universities prepping students for the future workplace’ Guif News
https://gulfnews.com/uae/education/universities-prepping-students-for-the-future-workplace-
1.1692037132061 Accessed 28 September 2023

3. Moustakas (2023) ‘Unleashing the potential of social listening (it's not just about being responsive)’
Entrepreneur Middle East

4. Moustakas (2017) ‘Saudi Women Drivers Expected to Unlock Profits Far Beyond Autos’ Bloomberg
Technology https://goo.gl/3tfTRQ Accessed 6 November 2017

5. Moustakas (2017) “Adopting alitomation systems starts manually’ Gulf Marketing Review
6. Moustakas et. al. (2015) ‘The Queens of Saudi E-Commerce’ Bloomberg Businessweek Middle East

7. Moustakas (2009) ‘Reviewing the e-marketing web presence of European airline companies’ e-Net
surfing magazine, SMART Press Ltd, Athens Greece

8. Moustakas (2007) ‘Measuring and evaluating the online shopping in the EU’
e-Net surfing magazine, SMART Press Ltd, Athens Greece

D) Refereed and published conference proceedings

1. E. Moustakas, N. Lamba, C. Ranga, D. Mahmoud (2020) 'Blurring lines between fiction and reality:
Perspectives of experts on marketing effectiveness of virtual influencers' IEEE Cyber Science
Conference, Dublin City University, Ireland

2. E. Moustakas, C. Ranganathan, A. Tandon, S. Edacherian (2020) ‘An Assessment of WhatsApp Use by
Physicians to Communicate with Patients’ 6™ Biennial Conference of the Indian Academy of
Management (INDAM 2020} at Indian Institute of Management Tiruchirappalli.

3. E.Moustakas, L. Itani (2018) 'Towards the Development of a Framework to Enhance the Performance
of Social Media Campaigns with Influencers for Beauty Product Brands in the UAE' 3* International
Conference on Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

4. E. Moustakas, L. Burger (2018} ‘Towards the Development of a Social Media Model for B2B Shipping
Companies in the United Arab Emirates’ 3™ International Conference on Emerging Research
Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

5. E. Moustakas (2015), ‘The impact of social media on consumer behaviour’ 3 International
Conference on Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

6. E. Moustakas, A. Bratu (2013) ‘Towards the development of a business research strategy for
organising Professional Training Courses in social media in Romania' 3 International Conference on
Enterprise Marketing and Globalization in Singapore (22 - 23 April 2013)

7. E.Moustakas, A. Fragata (2012}, “Investigating loyalty determinants in business banking in ofline and
online environments”, 4™ International Business and Social Science Research Conference, Dubai, UAE
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8. E. Moustakas, A. Sidiropoulou (2009) ‘A review of the main technical solutions to facilitate effective
on-line dispute resolution mechanisms’ EEE'09 - The 2009 International Conference on e-Learning, e-
Business, Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

9. E. Moustakas, R. Brennan, C. Ranganathan (2009} ‘Legislative approaches to tackle Unsolicited
Commercial E-mail (SPAM): A cross-country comparative analysis’ Academy of Marketing Annual
Conference 2009

10. E. Moustakas (2009}, ‘Using the familiar: How m-learning (SMS texting} can enhance the student
learning experience’ EEE'OS - The 2009 International Conference on e-Learning, e-Business,
Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

11. E. Moustakas, A. Sidiropoulou (2009) ‘E-disputes at the crossroads: A stakeholder analysis of on-line
dispute resolution mechanisms (ODR)" 17th European Conference on Information systems, Verona,
Italy

12. E. Moustakas, A. Sidiropoulou (2009) ‘The development of an On-line Dispute Resolution” mechanism

for wianaging clectronk disputes’ Britishand irish Law, Educstion and Tachnology Association (DILETA}
2009 - The 24th Annual Conference, Winchester, UK

13. Sidiropoulou, E. Moustakas {2008} ‘An exploratory analysis of the On-line Dispute Resolution
mechanism’ 4th International Conference on e-Government RMIT University, Melbourne, Australia

14. E. Moustakas, A. Sidiropoulou (2008) ‘The use of On-line Arbitration System in the Tourism industry’
1st International Symposium in Tourism and Law, Escola Superior de Technologia e Gestao de Lamego,
Portugal

15. E. Moustakas, C. Ranganathan (2006) ‘Legislative approaches to tackle unsolicited commercial email
(spam): a cross-country comparative analysis’ VI Computer Law World Conference AHRC Research
Centre for studies in Intellectual Property and Technology Law School of Law at the University of
Edinburgh (4-8 Sept 2006)

16. E. Moustakas, C. Ranganathan, Jean-Jacque Sahel, Michel Walrave, Lynn Voss, Ana Branca Carvalho.
Use of Corporate E-mail Policies for Combating Unsolicited Commercial Communications: Towards
Development of a Framework. International Conference on Information Warfare and Security (ICIW
2006) University of Maryland Eastern Shore, USA (15-16 March 2006)

17. E. Moustakas, C. Ranganathan, Ana Branca Carvalho (2005) ‘Abort, delete, or ignore? Assessing the
implications of unsolicited commercial communication {spam) for e-commerce’ IADIS International
Conference E-Commerce 2005, Porto, Portugal {http://www.iadis.org/ ec2005] (15 — 17 December
2005)

18. E. Moustakas, C. Ranganathan, P. Duguenoy (2005) 'Combating Spam through Legislation: A
Comparative Analysis of US and European Approaches’ 2nd Conference on Email and Anti-Spam
(CEAS 2005) - Stanford University, Palo Alto, CA, USA in Cooperation with the International Association
for Cryptologic Research and the IEEE Technical Committee on Security and Privacy (21- 22 July 2005)

19. E. Moustakas, C. Ranganathan, P. Duquenoy (2005) 'Phish or Treat? Phishing tricks reloaded' 4™
European Conference on Information Warfare and Security (ECIW) University of Glamorgan, UK (11-
12 July 2005)

20. E. Moustakas, C. Ranganathan, P. Duguenoy (2005) 'Unsolicited Commercial E-mail (Spam): An
Exploratory Understanding Using Stakeholder Analysis' 13th European Conference on Information
Systems, Information Systems in a Rapidly Changing Economy Regensburg, Germany
[http://www.ecis2005.de] (May 23 - 25, 2005)
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21. E. Moustakas, P. Duquenoy (2004) 'Unsolicited Commercial Communication: The integrated scenario'
ETHICOMP 2004 — ‘Challenges for the Citizen of the Information Society” University of the Aegean
Syros, Greece (14 - 16 April 2004)

22. E. Moustakas, P. Duquenoy (2003) 'Service Provider Responsibility for Unsolicited Commercial
Communication (Spam)' IFIP Conference on Risks and Challenges of the Network Society Karlstad
University, Sweden [http://www.cs.kau.se/IFIP-summerschool] (4 - 8 August 2003)

E) Bookreviews and review articles

1. ‘Social Media Management’ (2018)
Karen Sutherland, University of the Sunshine Coast
Macmillan International Higher Education
2. ‘E-Marketing’ (2011)
Stephen Dann and Susan Dann, Palgrave Macmillan Publication
3. ‘Digital Marketing’ (2012)
2" Edition Paul Baines, Chris Fill, and Kelly Page, Oxford University Press

F) Official Business reports

1. Elite Leadership Development Program Session 1 Report

Centre of Innovation and Excellence, Middlesex University Dubai, 28 September 2016
2. Elite Leadership Development Program Focus Group Report

Centre of Innovation and Excellence, Middlesex University Dubai, 5 October 2016
3. Elite Leadership Development Program Coaching Session 1

Centre of Innovation and Excellence, Middlesex University Dubai, 19 October 2016
4. Elite Leadership Development Program Coaching Session 2

Centre of Innovation and Excellence, Middlesex University Dubai, 26 October 2016
5. Elite Leadership Development Program Coaching Session 3

Centre of Innovation and Excellence, Middlesex University Dubai, 2 November 2016
6. Elite Leadership Development Program Group Session 2

Centre of Innovation and Excellence, Middlesex University Dubai, 16 November 2016
7. Elite Leadership Development Program Final Report

Centre of Innovation and Excellence, Middlesex University Dubai, 7 December 2016
8. Leadership Self-Assessment Questionnaire Results Report (2018)

QeyadiLeadership Programme for Roads and Transport Authority Dubai

G) Departmental working papers and University series

1. Developing successful Training Courses overseas Report (2013)
The report was developed after a series of Social Media Training Courses in Portugal (2009, 2010,
2011, 2012, 2013) Lisbon, Porto, Aveiro, Leiria, Viseu, Lamego
2. Promotional activities for the Marketing Department Report {2015)
Business School, Prince Sultan University
3. Development Strategy for the Marketing Club (2015)
Marketing Department, Prince Sultan University
4. Developing Learning Unit Narratives for Accreditation Report (2015)
The National Commission for Academic Accreditation & Assessment

H) Other forms of public output

Lead marketing video production for Middlesex University Dubai
Managing the design, development, film production, editing, sharing and promoting for the
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following videos. The videos have received over 1 million views.

1. Moustakas E. [MiddlesexDubai] (2017). Middlesex University Dubai [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=FniUgqfCxKU

2. Moustakas E. [MiddlesexDubai] (2017). BA (Hons) Graphic Design [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=gy5xfaBfoFY

3. Moustakas E. [MiddlesexDubai] (2017). BA (Hons) International Tourism Management [Video File].
Retrieved from URL https://www.youtube.com/watch?v=pNMDTQNy3RA

4. Moustakas E. [MiddlesexDubai] (2017). MSc Digital Marketing [Video File]. Retrieved from URL
www.youtube.com/watch?v=ws8jlam6x2E

5. Moustakas E. [MiddlesexDubai] (2017). Master of Business Administration [Video File]. Retrieved
from URL https://www.youtube.com/watch?v=MGFRJpyFUDA&t=9s

6. Moustakas E. [MiddlesexDubai] (2017). MSc Corporate and Marketing Communications [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=pMgOQd2_XlJc

7. Moustakas E. [MiddlesexDubai] (2017). MSc International Tourism Management [Video File].
Retrieved from URL https://www.youtube.com/watch?v=nQZZ8j4D%yc&t=7s

8. Moustakas E. [MiddlesexDubai] (2017). Computer Engineering and Informatics [Video File].
Retrieved from URL https://www.youtube.com/watch?v=xcKnjaoO8EU

9. Moustakas E. [MiddlesexDubai] (2017). MA International Business Management
[Video File]. Retrieved from URL https://www.youtube.com/watch?v=p-BH9ebglfE

10. Moustakas E. [MiddlesexDubai] (2017). Accounting and Finance
[Video File]. Retrieved from URL https://www.youtube.com/watch?v=lwGhdhg7wlc

11. Moustakas E. [MiddlesexDubai] (2017). Media Studies
[Video File]. Retrieved from URL https://www.youtube.com/watch?v=gxB82avNM9M

12. Moustakas E. [MiddlesexDubai] (2017). Law and Politics Department
[Video File]. Retrieved from URL https://www.youtube.com/watch?v=gxB82avNM9IM

13. Moustakas E. [MiddlesexDubai] (2017). Centre of Innovation and Excellence {Video File]. Retrieved
from URL https://www.youtube.com/watch?v=TsaB2jo9LXs

14. Moustakas E. [MiddlesexDubai] (2017). Institute of Entrepreneurship & Business Excellence [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=jum768Wsi68&t=13s

15. Moustakas E. [MiddlesexDubai] (2017). Student Research [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=zXgbederZIM

16. Moustakas E. [MiddlesexDubai] (2017). Student Services [Video File].
Retrieved from URL https://www.youtube.com/watch?v=4M81yXsD4fw

17. Moustakas E. [MiddlesexDubai] (2017). Transportation Video [Video File].
Retrieved from URL https://www.youtube.com/watch?v=h6MQadLveis

18. Moustakas E. [MiddlesexDubai] {2017). Accommodation {Video File].
Retrieved from URL https://www.youtube.com/watch?v=mG_7mVvZfeA

19. Moustakas E. [MiddlesexDubai] (2017). Open Days [Video File].
Retrieved from URL https://www.youtube.com/watch?v=b8bx0j50TPc

20. Moustakas E. [MiddlesexDubai] (2017). Open Evenings {Video File].
Retrieved from URL hitps://www.youtube.com/watch?v=KIGjvt4_QXI
https://www.youtube.com/watch?v=708juuNrGs8

21. Moustakas E. [MiddlesexDubai] {2017). GETEX [Video File].
Retrieved from URL https://www.youtube.com/watch?v=0siqEdjX39Y

22. Moustakas E. [MiddlesexDubai} {2017). Team Middlesex — Social Clubs [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=Zu73JA1j6Gc&t=11s

23. Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Football [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=uVXrvigDYQU&t=7s

24. Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Basketball [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=ycOc9IXtril
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Volunteering Work

1. Dubai Health Authority (DHA) — Dubai Government (April 2020 — 2022)
Call Centre | Provided support to UAE citizens who needed guidance, information and support
during COVID-19 challenging times.

2. House of Volunteers Interview Team, EXPO 2020 (2019 - 2021)
Responsible for interviews and training initiatives

3. CISV International Educational Programs (1995 - 2003)
Non-profit organisation affiliated with UNESCO.

International Staff Seminar Camp Angelholm Sweden (2003)

... Camp Director Village inLeeds UK.(2002). - . . .. .-, -~ ..
International Staff Summer Camp in Strasburg France (2001)
International Staff Summer Camp Etten-Leur Netherlands {2000}
Coordinator of the 1% Summer Camp in Greece (1998)

o 0 0 0 D O

Representative of the Greek C.I.5.V. at the European Junior Branch Meeting, in Austria
(1997)

Participant C.1.S.V. Seminar Camp Kirkkonummi Finland (1996}

O Participant C.I.S.V. Seminar Camp Kapp, Norway (1995)

20

Ynylaxn BeBaiwon Eyypaypou

Mnopeite va eAeéyEeTe Ty 1o)X TOL EYYpdpOL
okavapovtac To QR code f] £L0dyovTag Tov Kwdikod
oto docs.gov.gr/validate

Kwdkog eyypagou: 4gSXEiKknkPHKE61BsgBTQ pomomo: 19/50



References

1. Dr Stephen Donohoe
Senior Lecturer in Marketing, Business School, Marketing Branding & Tourism
Middlesex University London
s.donohoe@mdx.ac.uk

2. ProfCarole Davis
National Teaching Fellow (HEA)
Principal Teaching Fellow (HEA)
carole@davisward.com

3. Prof Ranganathan Chandrasekaran
Information & Decision Sciences, Biomedical & Health Information Sciences
University of llinois at Chicago
ranga@uic.edu

4. Prof Raymond Benton
Professor Emeritus, Marketing, Quinland School of Business
Loyola University Chicago
rbenton@luc.edu

5. Dr Olga Mourouti
Deputy Dean Quality Enhancement & Development and Student Success

Middlesex University London
o.mourouti@mdx.ac.uk

21

WnyLakn BeBaiwon Eyypagou

Mropeite va eAéyEeTe TV oY TOU EYYPAPOU
okavapovtag 1o QR code 1} E10AYoVTag ToV KWOIKO

oto docs.gov.gr/validate

Kwdikog eyypapov: 4gSXEiKknkPHKE61BsgBTQ ponmn: 20/50



Ap. Eudyyelog Mouotdkag, Kabnyntng
vmoustakas@gmail.com

Akadnpaika Npocdvia
1. Metomemtikd Extedeotkng Hyeolag (2020)
Mpéypappa Executive Education, Harvard Business School

2. Mzrantuyiwakd Metomomtkd oty Avotary Exnaidsven (2009)
School of Arts and Education, Middlesex University London

3. AdaxTopkd Am)upua, PhD (2006])......... T IR T = W
TitAog: E-mail Marketing kot Avem@iunm Euﬂopucn Emlcowmvwc
Middlesex University, London.

Ynotpoleg:

o  Epesuvntua) Yrotpopio Tunua Awoixnong, University of lllinois at Chicago (2004)

¢ Bpoaeio Epsuvntikis Yrotpopiag, Middlesex University London (2004)

s IIApns Yrotpopia Aldaxtopikov Zmoudwv, 18pupa Kpatikov Ynotpoguav (2001)

4. BA Awixnon Emysipficenv (2003)
Business School, Middlesex University London

5. MSc Higktpovixé Epntbpro (2001)
Middlesex University London
MApns Metamtuyiaky Ynotpopia, Tépupa Kpatwkdv Yrotpouov (IKY) (2000)

6. BA Aoyt (1999)
Department of Management, Science and Technology
TexvoAoyikd Exmaideutikd 18pupa Meoodoyyiov

Yrmotpowisg:

s Ymotpogla Aploteiag Dottntidv (1995 - 1996)
Movdéa Evpwnaikav Mpoypappdtwy oy EAAGSa

* BpaBeio Axadnuaixns [Tpoddou Pormmt (1996)
Movada Evpwnaikwv Mpoypappdtwv otnv EAAGSa

7. Avwtepo Aimiwpa Krhaowkng Ki@dpag, Q8sio Paln (1999)
BaBpog: Aplota
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Akadnuaikég Awakpioelg kal TIUNTKEG OEoEL

1. Bpapelo Avayvapiong, Professional Development Committee Qatar University (2025)
o v ntapoy ekmaldevong emayyeApatikng avamtugng ue titAo:
«Creative Industries: Foundations and Digital Transformation»

2. Bpafelo Avayvdpiong, Project Management Institute (PMI), HAE (2025)
AmovepnBnke oty eTijowx suvavtnon tov PMI UAE Chapter

3. Motonomtikéd Ektipnong, Chandigarh University, Ivéia (2025)
Sg avoryvapion uTtoSetypatikig nyeoiag ot S Blov pabnom ko v akadnpaiin
KavoTopia

4. Amity Exemplary Leadership in Lifelong Learning and Academic Innovation Award, HAE
(2023)
AmovepriOnke oo 4° Alebvég Zuvidplo Computation and Knowledge Management

5. Higher Education Academy, Hvwuévo Bacstieio (2022)
Senior Fellowship (SFHEA)

6. Chartered Institute of Management, Hvwuévo Baaidewo (2022)
Fellowship {CMgr FCMI})

7. British Computer Society, Hvwévo BaosiAeio (2022)
Fellowship (FBCS)

8. Chartered Institute of Marketing, Hvwpévo Baoiewo (2021)
Fellowship (FCIM)

9. EXP02020 Team Leader kat Recruiter Awxxeiplong ToAévtwy, HAE (2019 - 2021)
Sustainability Pavilion ko House of Volunteers

10. BpaBelo Kawvotopiag ot Aaarodia kot Maénom, HAE (2018)
Middlesex University Dubai

11. Reciprocal Excellence Award, HIIA (2018)
Loyola University Chicago

12. Bpafsio Avayvmplong Epevvag, Zaovdu Apafia (2015)
Prince Sultan University

13. Academy of Marketing, Hvwpévo Bacirewo (2008 - 2011)
Chair, Special Interest Group e-marketing

14, External Evaluator for Research Funding Proposals, EM&é« (2010)
Ymoupyeio Moudeing, A Biov Mdfinong ke @pnokeupdtwy
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ErayyeApatikn Itadiodpopiia

1. I8pumi¢ kat AisvBivev TbuBoviog (2018+)
Alpha Media Digital FZE LLC | Ajman, Hvwpéva Apafuca Eppdro
www.executive.ac | www.alphamedia.agency

¢ EZebucevpévog S1eBvijg opyaviopos Tou TapéxeL eQapuoopuév) PELVA LAPKETIVYK,
Un@kn oTpatnylkn kot AVGELS eTaLPLKNG EkMaieuon yw Thv avdtatn exknaldevaon
koLt Bropnyavie. TApws adewodommpévos amd v Dubai Film and TV Commission kat
to UAE Media Council, Siao@aiilovtag suppdpewon pe 6Aa to mpdtuta pécwy,
mapoywyns ko mepiexouévou, H Alpha Media Digital £xel ouvepyaotel pe meplocodTepous
amo 100 opyavicpoUg GTOV GXESIONCUO CTPATIYIKOV UEPKETIVYK KAL ETKOWVWVIAS.

o 0 opyaviopss oxedidlel kot viomoLel 81eBvie Corporaté Immersion Programs (CIP).”
To TPOYPAPUHATA OUTH EVOLLATEVOLY EMLGTHUN NYESiag, uebodoroyics avantuing
OGS wV, YV@om TEXVNTIS VONUooUvnS, Yn@tokd LETAOXTIATICNS Kot iAol
Bwoomrag. Zuvduaiovy EpyacTrpLa, CEMVAPLY, MEAETES TEPIMTWOEWY amd TN
Bopnxavio ko eMAEYuEVES ETMIOKEPELS OE KOPUPAIOUS KOPRBOUS KAVOTOMIXS KaL

yvwone: www.executive.ac/events

2. Koopnfjropag (Dean), Canadian University Dubai (2024 - 2025)
School of Communications and Creative Industries

¢ HynBnke mg avimtuing kat g cuvexols BeATinon§ akadnuaik®dy TPoyPoUUdTOY
oOppwva pe S1ebvi) tpdTuna kat To Qutcome-Based Education Framework (OBEF).

e Ymootipie ta péAn AEII otnv avdntuin épeuvag, Snpootedoewy Kat SnULovpyLKdY
épywy, eved enéBAene ipocAfels, kaBodynon kat afoAdynen andéSoomne.

o Avémrtuie SieBveis axadnuaikég kol emayyeApatikég ouvepyaoies, avaBabuos to CUD
Media Lab o€ ouvepyaoio pe Tig SONY kot CANON kot €107y E EKTIOUSEVTIKES
emiakePerg o kopu@aiss media agencies twv HAE, kaBm¢ xat epyaoctipla pe kopu@aio
mavemotip tou Kavadd kat twv HITA.

3. Executive Director, Heriot-Watt University Dubai (2023 - 2024)

e Executive Director, Lifelong Learning and Continuing Education
HynBnke Tou oxeSLlaopol Kot ¢ UAOToNonNg KAVOTON®Y COVTONWY TIPOYPAURATWV
OTOUSOY, SLHSIKTUAKGOV TIPOYPAUNATWY KAL SLAMLOTEVPEVQVY TITAWY 6TToVEWwY TToU
EMTPEMOUY GE OPYAVIGHOVS Vit ETILTUYXAVOUY OTPATNYIKOUG GTOX0US KoL Vo
AVATITUGGOLY QVTXYWVLIOTIKG TAEOVEKTNUA. ZUVEPYACTNKE UE SteBVI) TavemIoT L,
OXOAELD KAl EKTRLSEUTIKOUS OpYAVIGHOUS YLK TNV AVATITUEN TIPOYPARUATWY SeEL0TATWY
KOl AKASTUOAKWY EKTALSEVTIKMY ETLOKEYEWV.

o Kabnynmis HAcktpovikoU MdapkeTivyk, School of Social Science, Edinburgh Business
School
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e M#Aog g Executive Committee Tou Heriot-Watt University Dubai
e  MéAog s External Relations Group tou Heriot-Watt University

4, Emxe@artj Zyxoiic kot Kabnyntig, Middlesex University Dubai (2015 - 2023)
Business School

e  KaBnyntig Digital Marketing (2020 - 2023)
¢ Avaminpwtis KaBnyntig Digital Marketing (2015 - 2019)

o Emke@oii Metantuxiakav [lpoypappatov (2015 - 2023)
MBA, MSc Marketing Communications, MSc Digital Marketing, MA International Business
Management, MSc Strategic Marketing, MA Human Resource Management

e Ipdedpog (Chair), External AEngagem"enf Committee (2018)

o Emke@adrg, Centre of Innovation and Entrepreneurship (2017 - 2023)
KaAMépymoe éva owkoototnua Snioupylag kot avamtung emixelpioewy péow peuvas,
£kl EUOTIG Kl TIPAKTIKTG EQAPUOYTS, TTAPEXOVTRS PLE CUPTEPANTITIKT) KOVOTT TR g
XWpoug, Toépous ka SikTua yLa Ty avamrTudn g kawoTopias,

e University Digital Marketing Strategist (2016 - 2017)
Avémrue kL viomoinoe otpatnykés Yngrakis emkowwviog yie T SieBvi mposéikuon
@orTTeY, eMBALTOVTOS TOV SNpuLovpyLKd oXeSLaopd, TV EKTEAECT) KOUPUTEAVIOHV KOL TNV
TapakoAovBnon anéSoorg.

5. Emoxéntng Kadnynrig, Chandigarh University, Ivia (2023+)
Enokénmg Kadnyntis otnv Ynewaa Emxowevia, Zoppovios Zradodpopiag kot
Mévtopag Epevvag

6. Epsuvnuikdg Zvvepydng, University of [llinois at Chicago, HIIA (2016+)
IyxoAn Aoixmong Emyeipicewy, Emokéntng Epeuvnrikdg Zuvepyams omyv Emxowvwvio
otov Topéa g Yyelog

7. Avaminpatic Kadnyntig, Prince Sultan University, Zaovuc) Apaia (2014 - 2015)
IxoAn Awixnong Emyelpiioewy

¢ Avarinpwtig KaBnynmig Marketing Communications

o Hy#Onke, eméBAedse xou Siayepiotnke Tig Yrnpeoies dormrikay Ynobéoewy,
ovpmepAnpBavopévwy T ATacyoAnodntas @ortnTedy kat g Zupfovisutikg
Ymnootjping

¢ Ymmpémot ws Co-Chair tng NCAAA Accreditation Committee yia To Marketing
Department

e  Opydvwos, oxedinae, mpoobnoe ko Tapédwoe emoyyeApatikd pabhpata Digital
Marketing and Communications yta to King Salman Education for Employment Program
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8. Avarminpotic Kabnyntis, American College of Greece (2013 - 2014)
Metamntuxlaki} ZxoAn Emkowwviag

s AvamAnpwtis Ka@nyntig Digital Marketing
e Emkegalns Executive Education

o Opyavwog, axedince, TpowmBnos kot Tapédwos ENOYYEAUATIKE TTPOYPAUpATN
exmaidevong Social Media oto Centre of Professional Training

¢ YrebBuvog [Ipoypappatos yia to MA Digital Communication and Social Media
e M¢hog g NCAAA Accreditation Commiittee yix To Graduate School

9. Emixovupog Kabnyntig, King Faisal University (2011 - 2013)
ZxoA1] Awixijong Emyeproswy, Tuijpa Awikrjons
Emikouvpog Kabnyntis otn Awiknon

10. Zuwnidputic kat ZTpatnyikd¢ Toppoviog Alpha Media Digital Communications (2011 -
2017) Piévt, Taouduc Apafia

11. Avtepog Afktopag, Middlesex University London, Hvwpévo Bacsiiewo (2001 - 2015)
ZxoAn Awoixnong Emxelpnoewy, Tunua Mapketivyk kot Eyelpnuoatikotntag

o Avmtepog Aéxtopag oo Pnouakd Mapketivyk (2007 - 2015)
e Aéxrtopag ore Mapketivyk (2001 - 2006)

e Iyedlootig kot YredBuvog Mpoypappatog - MA e-Marketing & Social Media (2010 -
2012)

e ZyeSlootis ko YevBuvog Ipoypapupatos — BSc Digital Marketing (2010 - 2012)
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ErteUypara ko Kouvotopeg Mpooeyyioelg otn Adaokalia kat Madnon

1. AweBveic Exnoudevtikés Emoxées ko Epyaostpu (2020-2025)

Ixediooe ko vAomoinos mpwtoBouliss Bropatikig pdBnong aTov Topéa Twv PneLakoy
EMKOVWVLDV PEGK CUVEPYROLWV IE KOPUQPALOUS 0pyaviIonovs amd Sta@opeTikots KAGSOUS
Yt 6KoTEo0S pdBnoms kot avamtuing Baoikol cuvepydtes meptapfavouy: Google, META,
Hilton, Occidental, EXPO 2020, OSN, FIyNAS, Emirates, RTA, Gargash kat dAovs.

2. Tpoypdupata Avtedhayis Metantuylakov dormtov otig HITA (2007, 2009, 2010, 2011,
2020)
lpwtostdmos kot oxedlace Tpoypdppate avTaARXYT§ HETATTTUXLAK®MY QOITNT®Y GE
suvepyacia e To Loyoia University, Chicago, evioxVovTas tn Stebvi} epmeiptar ko )
SwroATiouer pddnon.

3. BpaBeio Pormrov - 11 Oéon (2011)
Kaf081ynoe @oumTEs Tou peTamtuxioko tpoypdppatos MA e-Marketing tou Middlesex
University o1 omotot katéktnooay T TpwTn Beon oTov Slaywviapd Wilson Sporting Goods
Video Advertising Competition oTo Zwkdyo.

4. Alex Moon Development Grant for Learning and Teaching (2010)
AM0SEKTIG TG ONUAVTLKYS UTOTPOQIXS KawoTtopiag oTr SidagkeAia Tov Middlesex
University. TitAog épyou: «Avamtugn evog povtéAou yia epappoyég kivntis pédneng 3G
(3G Mobile Learning Applications)»

5. AteBvég Mpodypappa Digital Marketing - Tloptoyekia (2009)
Ixsdicoe, mpowOnos ko vAomonoe To TpwTo SeBvég Tpdypappa exmaidzvong Digital
Marketing Tov Middlesex University ae suvepyaoia pe to Escola Superior de Tecnologia e
Gestdo de Lamego.

6. Aopyovwtis kat Zuvtovietis - AeBviig HAextpoviki Auddedn (e-Lecture) (2006)
Opyédvwoe Ty mpo T nAskTpovua) Siidedn g Business School Tou Middlesex University oz
suvepyasia pe to Loyola University, Chicago. T{tAog 81dAegns: «Breakthrough Technology:
Harnessing the Future Today» ané v Eve K. Geroulis.

7. AfoAdynom @ortntov péow Kwntav Texvodoylwy (2006)
MpwTtoctdmos oty e@appoyl pag kawotoucv pedodov aflordynong Bactopévng o SMS
ato Middlesex University. Ot pormtés AduBavav epwtigelg ota Kivntd Toug THAéQwva,
uméBoAdav amavtiioels pEcw SMS kol cuppeteixav ot Sladucasio avtodAayis yvoons,
ELG Gy OVTOG VEX IS WYIKA HOVTEAX OTO AEKTPOVLKS LEPKETIVYK.

8. Egappoyn tou lIpwrtou [IAfpws Pnelakod Mabijpatog (2004)
Hy#B1jKe TG eLoaywyT|s TOL TpdToU TApwS Yn@Lakol cueTuatos mapidoaTs
poadnpétwv oto Middlesex University, To omoio emétpene nAektpovik] viofodn epyaciaw,
BaBuoAdynon, mapox avatpopoddtnong kat Siadikxoies moderation.

Wnyptakn BeBaiwon Eyypaypou

Mrnopeite va eAEyEETE TNV 10X TOL EYypdpav
okavapovtag To QR code 1) e104yovTag ToV KWLk
oto docs.gov.gr/validate

Kwbikdg eyyphagov : 4gSXE1KknkPHKE61BsgBTQ ommo: 26/50



Epnelpia E§wtepikov E§eTaoth

1. EZwtepikdg Afiodoynmis Epsuvntucot Epyou (Examiner Research Assessor) (2022+)
Academic Council, King Saud University, Zaovdua Apafia

2. AZodoynmis Epguvntikot Epyou yx mpoaywyn, faBuisda Avaminpwm Kabnynm) (2022)
Yoy Dr Souad bin Obaidullah Mohammad Dukhayk
Academic Council, King Saud University, Zaoudwn Apafia

3. Atiwodoyntg Epguvnitikov £pyou yix ipoaywyn, Babuisa Avaminpwrtr Kanynti (2023)
Yroymjgwx: Dr. Heyam Abdulrahman Abdullah El Moussa
Department of Marketing, College of Business Administration
Academic Council, King Saud University, Zaoudw| Apafia

4. Afwloynmis Epevvrticot épyou yia mpoaywyn, Baduida Avaminpwt Kabnynmi (2022)
Yroynjeuog: Dr. Mohammad Almotairi
Department of Marketing, College of Business Administration
Academic Council, King Saud University, Zaoudum Apafio

5. EAeyxtig Mpoypdppatog UN-Habitat (2016)
Hvwpéva ‘EBvn, Zacvdua) Apaficg

6. EZetaotig oty Movada Avamtuing AfoAdynong (2019)
Ymoupyeio Maubdeiag Hvwpivov Apafikdv Eppdtov
To Ymoupyeio Modeiag vAomoinoe to npdypappa App Challenge pe pabntég g 107 1ding
oe 6Ax tae HAE. Zto mAaiolo Tou cuetipatog afloAdynang, ot pabnrég avéntuooay éva épyo
agloddynons kdbe tpipmvo. 1o npoTo Tpipnvo NTBnke and tous padntés va oxedidcovy
LO EQUPLOYN TTOU VI eTHAVEL Eva TPORAN IO O€ evvoloAoyLkd entimedo. To mpdAnua
umopoloe va elvat Tomiko, eBvikd N maykdoo. O pérog pov Htav n afloAdynon Twv
EPEVVNTIKWV EPYWV KAL T} TAPOXT] CUGTAGEWV,

7. MéAog ¢ Emtpomg Eiwtepikav Epmteipoyvopdvwv (EEC) (2013)
EXnvikn Apxyj Awxa@dtiong Mowdtntag oty Avotartn Exknaibsuon
European Association for Quality Assurance in Higher Education
H emirpomn afioddynoe to Tpiua Logistics Tou Texvodoyikov [8pipatog Osooarovikng oty
EXAdSa.

8. Emkegoaiis Ewtepkos EEetaotis yia Emkipwon Axadnuaikov Mpoypapupdtwy (2011)
Management School, University of the Highlands and Islands, Inverness
Tpoypappota pog emkipwarn: MSc Leadership and Management, MSc E-Marketing

9. Emwepodis Efetaonig ms Emtpomig Ewtepicav Epmnepoyvoudvwv (EEC) (2011)
European Association for Quality Assurance in Higher Education
H emtpom) afloddynoe To Tunpa Atoiknong Emxelpioewy tov Texvooywkol [§pbuatog
Mewaid otnv EMGéo.
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10. E¥wtepucds Aflodoyntis Epevvag (2010)
Athens University of Economics and Business

11. External Examiner BCCB Hungary (2009 - 2010)
Mpdypappe npog emucipwon: MA Marketing Communications
Ex pépoug tou Middlesex University London

12. Zuvtovioig AfoAdynons Armiwpatikev Epyasusy MBA (2009-2011)
London School of Commerce (LSC), Hvwuévo Bastieo

13. External Examiner (2008)
Viseu Polytechnic, Iloptoyoila
Entuchpwon METATTUXLOKOU TTPOYPAURATOS 0TO e-entrepreneurship.

'Egé;)va (Research)

1. Adaktopikég Eiwtepucods EXeTaotig

s E¥wTtepwkds Etetaotq (2023)
Shri Mata Vaishno Devi University, Ivéia
TitAog Slatpifrig:
«Role of Network Bricolage in Social Purpose Organizations: A Knowledge-Based
Dynamic Capability Perspective»
Yrnoynprog Abdktopas: Rohit Bhardwaj
To Sidarctopké amovepiBNKe EMTUXWG pe pikpés SlopBwaelg

e Eiwtepikds EZeraotig (2021)
King Saud University, College of Business Administration
TitAog SatpBrs:
«The impact of social media attributes on consumer’s purchase intention in the Saudi
foodservice market: the mediating role of customer’s attitudes»
YrnoUymex Aldaxtopas: Nora A. Al-Hadban
To S18aKTopké amovepufnke emMTUX®S He HIkpES SlopBLIGELS

¢ EfwTtepkéds Efetaomis (2017)
University Shaheed Zulfikar Ali Bhutto
Institute of Science and Technology
Department of Management Sciences, Islamabad
Tithog SraTpPrig:
«What Really Works in Social Media Marketing? An Empirical Study of Social Media
Content, Social Media Consumer and Brand Loyalty»
To SlbaKtopucd amovepr|OnKe eMITUXNDS PE pKpES SlopBmoetg

s Chief External Examiner (2013)
University of Salamanca

. YnepLakn BeBaiwon Eyypagpov .
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Director: Pablo A. Mufioz Gallego

Facultad de Economia y Empresa

Department: Administracién y Economf{a de la Empresa
Campus Miguel de Unamuno - Edificio FES

E-37007 Salamanca, Spain

Yroymjgra AlSdxtopag: Anabela Fragata

To didaxtopikd amoveiOnke enLTux®S pe WKpéS Slopbroetg.

s Chief External Examiner (2010)
University Shaheed Zulfikar Ali Bhutto
Institute of Science and Technology
Management Sciences Department
Director: Dr Shamom A. Sahibzada
SZABIST, Islamabad Campus, Pakistan
Plot 67, Street 9, H-8/4; Islamabad
Ymoymeuog Aldaxtopag: Wisal Ahmad
To S18akTopIKO amoveunBnke eMTUXWS e HiKpES SlopBhoes

2. Epsvvnuikéc Xpnpoarodotiosig (Grants)

e Law Sponsorship Grant (2017)
Middlesex University Dubai
Willem C. Vis International Commercial Arbitration Moot.
H mpdtaon avantixbnie anéd To Law Department o€ suvepyaoia pe to Emirates
Maritime Arbitration Centre (EMAC).

¢ Prince Salman Research Grant (2014)
Prince Sultan University
Avamtugn ko viomoinon otpatnyums Social Media yix to Prince Sultan University,
oupmepappavopévwy Tou Prince Salman Research Centre kot Touv Community Services
& Continuing Education Centre.

¢ Alex Moon Development Grant for Learning and Teaching (2010)
Middlesex University London
Developing a model for 3G Mobile Learning Application.

3. Aldaktopwéc EmBAéPeg

e Basmah Alotaibi (2018), School of Science and Technology, Middlesex University London
TitAog: «Assessing Social Media Adoption in SMEs: A case of Saudi Arabia».

¢ Katerina Sidiropoulou (2015), Business School, Middlesex University London
TitAog Swatpifnis: «Workers’ voice and Employment Tribunals in Britain: From
employment professionals’ perspective».
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4, Epeuvnrtika AnoteAéopata (Research Outputs)

ApBpa xot KE@dAaia 6 guAdoytkoic TopoUC

e E.Moustakas, C. Ranganathan, N. Lamba (2020)
Ke@dAoo 9: «Virtual Influencers in Digital Marketing: Innovative trend or Passing fad?»
Zto BipAlo: «<Emerging Human and Techno-Human Business Management Dynamics in a
Globalized Environment» NOVA Publishing ISBN: 978-1-53618-602-4

» E.Moustakas (2014)
Ke@dAao 7: «The impact of social networking in consumer behaviour»
PsicoSoma Publishing, [Toptoyoiia

¢ E.Moustakas, A. Sidiropoulou (2009)
«Handbook of Keyrareh on E-3ervices in the Fubiic Secior: E-Government Strawegies and
Advancements»
University of Bahrain, Kingdom of Bahrain
Information Science Reference Publishing, New York ISBN: 978-1-61520-789-3

e E.Moustakas, C. Ranganathan, P. Duquenoy {2008)
«Unsolicited Commercial Communication (SPAM): An exploratory Understanding Using
Stakeholder Analysis»
Zto BBAio: E-mail Scam and Spam Editor: Asifa Begum The Icfai University Press
1n éx8oom, ogl. 56-74 ISBN 9788131417553

17 r

T

e Chandrasekaran R, Moustakas E. (2025)
«Patient attitudes toward ambient artificial intelligence scribes in clinical care: insights
from a cross-sectional study»
Journal of the American Medical Infermatics Association {JAMIA)

s Chandrasekaran R, Takale L., Moustakas E. {2025)
«Listening to Patients’ Voices on the Use of Al in Health Care: Cross-Sectional Study»
Journal of Medical Internet Research

e Chandrasekaran R, Sadiq T.M., Moustakas E. (2025)
«From Wearable Health Care Devices to Shared Health Data»
Journal of Medical Internet Research

e Chandrasekaran R, Sadiq T.M., Moustakas E. (2024)
«Racial and Demographic Disparities in Susceptibility to Health Misinformation on Social
Media» Journal of Medical Internet Research

¢ Ranganathan C., Konaraddi K, Sharma S., Moustakas E. (2024)
«Text Mining and Video Analytics of COVID-19 Narratives Shared by Patients on
YouTube» Journal of Medical Systems
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¢ Chandrasekaran R, Sharma P., Moustakas E. (2023)
«Exploring Disparities in Healthcare Wearable Use among Cardiovascular Patients»
Reviews in Cardiovascular Medicine

¢ Chandrasekaran R, Bapat P., Jeripity V., Moustakas E. (2023}
«Facetime with Physicians: How do Patients Assess Providers in Video-Visits?»
Heliyon

e Chandrasekaran R, Bapat P., Jeripity V., Moustakas E. (2023)
«Do Patients Assess Physicians Differently in Video Visits as Compared with In-Person
Visits?» Telemedicine Journal and e-Health

¢ Chandrasekaran R, Desai R., Shah H., Kumar V., Moustakas E. {2022}
«Examining Public Sentiments and Attitudes Toward COVID-19 Vaccination»
JMIR infodemiology

e Ranganathan C,, Kathulla V., Moustakas E. (2021)
«Too old for technology? Use of Wearable Healthcare Devices by US Older Adults»
Health Informatics Journal

e Ranganathan C, Mehta V, Valkunde T., Moustakas E. (2020)
«Topics, Trends and Sentiments of Tweets about the COVID-19 Pandemic»
Journal of Medical Internet Research

e Moustakas E., Chandrasekaran R., Katthula V. (2020)
«Patterns of Use and Key Predictors for the Use of Wearable Healthcare Devices by US
Adults» Journal of Medical Internet Research

¢ Moustakas E., Fragata A, Teixeira H., Cruz-Lopes L. (2019)
«Mobile Banking: Evidence from Portugal» Archives of Business Research

* Moustakas E, Fragata A. (2013)
«Investigating the Determinants of e-Banking Loyalty for Large Business Customers»
Journal of Economics, Business and Management

¢ Moustakas E., Oliveiral. (2012)
«Towards the development of a mobile learning model for smart phones using
stakeholders’ analysis» Journal of Education Technology

e Moustakas E. (2010)
«How m-learning (SMS texting) can enhance the student learning experience»
Journal of Education Technology

¢« Moustakas E, Ranganathan C., Duquenoy P. (2006}
«Email marketing at the crossroads: A stakeholder analysis of unsolicited commercial
email (spam)» Internet Research Journal
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Ap8 ot

s Moustakas et al (2023)
«Want to build a rewarding career in the Middle East? Then focus on this skill»
Fast Company Middle East

e Moustakas (2023)
«Universities prepping students for the future workplace» Gulf News

e Moustakas (2023)
«Unleashing the potential of social listening (it's not just about being responsive)»
Entrepreneur Middle East

e« Moustakas (2017)

«Sandi Weomep Divivare Brmacted to [Inlacl Prafipe For Ravand Antacy
i Wemep Divivare Ernected to Unlocl Profie Rarand Antas .

Bloomberg Technology

e Moustakas (2017)
«Adopting automation systems starts manually» Gulf Marketing Review

¢ Moustakas et al. (2015)
«The Queens of Saudi E-Commerce» Bloomberg Businessweek Middle East

e Moustakas (2009)
«Reviewing the e-marketing web presence of European airline companies»
e-Net Surfing Magazine

¢ Moustakas (2007)
«Measuring and evaluating anline shopping in the EU» e-Net Surfing Magazine

Anpocievosis oe lpaxkticd Emotnpovikav Zvvedpiov (katomy afwddynoens and
opdTioVS KpiTég)

e E.Moustakas, N. Lamba, C. Ranga, D. Mahmoud (2020) 'Blurring lines between fiction and
reality: Perspectives of experts on marketing effectiveness of virtual influencers' IEEE
Cyber Science Conference, Dublin City University, Ireland

¢ E.Moustakas, C. Ranganathan, A. Tandon, S. Edacherian (2020) 'An Assessment of
WhatsApp Use by Physicians to Communicate with Patients’ 6th Biennial Conference of
the Indian Academy of Mzi:agement (INDAM 2020) at Indian Institute of Management
Tiruchirappalli.

e E.Moustakas, L. Itani (2018) 'Towards the Development of a Framework to Enhance the
Performance of Social Media Campaigns with Influencers for Beauty Product Brands in
the UAE' 3rd International Conference on Emerging Research Paradigms in Business and
Social Sciences (ERPBSS) Dubai, UAE
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E. Moustakas, L. Burger (2018) ‘Towards the Development of a Social Media Model for
B2B Shipping Companies in the United Arab Emirates’ 3rd International Conference on
Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

E. Moustakas (2015), ‘The impact of social media on consumer behaviour’ 3rd
International Conference on Emerging Research Paradigms in Business and Social
Sciences (ERPBSS) Dubai, UAE

E. Moustakas, A. Bratu (2013} ‘Towards the development of a business research strategy
for organising Professional Training Courses in social media in Romania' 3rd
International Conference on Enterprise Marketing and Globalization in Singapore (22 -
23 April 2013)

E. Moustakas, A. Fragata (2012), “Investigating loyalty determinants in business banking
in ofiine and vnline environmenis”, 4th- internationai Business and Sociai Sciznice
Research Conference, Dubai, UAE

E. Moustakas, A. Sidiropoulou (2009) ‘A review of the main technical solutions to
facilitate effective on-line dispute resolution mechanisms’ EEE'09 - The 2009
International Conference on e-Learning, e- Business, Enterprise Information Systems,
and e-Government, Las Vegas, Nevada, USA

E. Moustakas, R. Brennan, C. Ranganathan (2009) ‘Legislative approaches to tackle
Unsolicited Commercial E-mail (SPAM): A cross-country comparative analysis’ Academy
of Marketing Annual Conference 2009

E. Moustakas (2009), ‘Using the familiar: How m-learning (SMS texting) can enhance the
student learning experience’ EEE'09 - The 2009 International Conference on e-Learning,
e-Business, Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

E. Moustakas, A. Sidiropoulou (2009) ‘E-disputes at the crossroads: A stakeholder
analysis of on-line dispute resolution mechanisms (ODR)’ 17th European Conference on
Information systems, Verona, Italy

E. Moustakas, A. Sidiropoulou (2009) ‘'The development of an On-line Dispute Resolution’
mechanism for managing electronic disputes’ British and Irish Law, Education and
Technology Association (BILETA) 2009 - The 24th Annual Conference, Winchester, UK

Sidiropoulou, E. Moustakas (2008) ‘An exploratory analysis of the On-line Dispute
Resolution mechanism’ 4th International Conference on e-Government RMIT University,
Melbourne, Australia

E. Moustakas, A. Sidiropoulou (2008) ‘The use of On-line Arbitration System in the
Tourism industry’ 1st International Symposium in Tourism and Law, Escola Superior de
Technologia e Gestao de Lamego, Portugal

E. Moustakas, C. Ranganathan (2006) ‘Legislative approaches to tackle unsolicited
commercial email (spam): a cross-country comparative analysis' VI Computer Law World
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Conference AHRC Research Centre for studies in Intellectual Property and Technology
Law School of Law at the University of Edinburgh (4-8 Sept 2006)

e E.Moustakas, C. Ranganathan, Jean-Jacque Sahel, Michel Walrave, Lynn Voss, Ana Branca
Carvalho (2006) ‘Use of Corporate E-mail Policies for Combating Unsolicited Commercial
Communications: Towards Development of a Framework’ International Conference on
Information Warfare and Security (ICIW 2006) University of Maryland Eastern Shore,
USA (15-16 March 2006)

e E.Moustakas, C. Ranganathan, Ana Branca Carvalho (2005) ‘Abort, delete, or ignore?
Assessing the implications of unsolicited commercial communication (spam) for e-
commerce’ IADIS International Conference E-Commerce 2005, Porto, Portugal
[http://www.iadis.org/ ec2005] (15 - 17 December 2005)

R ¢ E.Moustakas, C. kanganatnan, F. Duquenoy (2v¢5) 'Combating Spam ilirou . Legisiauivi
A Comparative Analysis of US and European Approaches’ 2nd Conference on Email and
Anti-Spam (CEAS 2005) - Stanford University, Palo Alto, CA, USA in Cooperation with the
International Association for Cryptologic Research and the IEEE Technical Committee on
Security and Privacy (21- 22 July 2005)

¢ E.Moustakas, C. Ranganathan, P. Duquenoy (2005) 'Phish or Treat? Phishing tricks
reloaded’ 4th European Conference on Information Warfare and Security (ECIW)
University of Glamorgan, UK (11- 12 July 2005)

¢ E.Moustakas, C. Ranganathan, P. Duquenoy (2005} "Unsolicited Commercial E-mail
(Spam): An Exploratory Understanding Using Stakeholder Analysis' 13th European
Conference on Information Systems. Information Systems in a Rapidly Changing
Economy Regensburg, Germany [http://www.ecis2005.de] (May 23 - 25, 2005)

¢ E. Moustakas, P. Duquenoy (2004) 'Unsolicited Commercial Communication: The
integrated scenario' ETHICOMP 2004 - ‘Challenges for the Citizen of the Information
Society’ University of the Aegean Syros, Greece (14 - 16 April 2004)

¢ E.Moustakas, P. Duquenoy (2003) 'Service Provider Responsibility for Unsolicited
Commercial Communication (Spam)' IFIP Conference on Risks and Challenges of the
Network Society Karlstad University, Sweden [http://www.cs.kau.se/IFIP-
summerschool] (4 - 8 August 2003)

Kprtixég BLpriwy kan apBpa afrordynong

e Social Media Management (2018)
Karen Sutherland, Macmillan International Higher Education

e E-Marketing (2011) Stephen Dann kot Susan Dann, Palgrave Macmillan

s Digital Marketing (2012)
Paul Baines, Chris Fill kou Kelly Page, Oxford University Press
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Emionpeg eniyetpnpoatikéc ekBEceig

e Elite Leadership Development Program Reports (2016)
Centre of Innovation and Excellence, Middlesex University Dubai

e Leadership Self-Assessment Questionnaire Results Report<(2018)
Qeyadi Leadership Programme for Roads and Transport Authority Dubai

EpsuvnTIKEC aVa@opEic KoL TRVEMIETLOKEG EKBESELS

o Developing Successful Training Courses Overseas Report (2013)
Metd and oeipd exnanevtikmv Tpoypaupdtwy Social Media oty Moproyodia

* Promotional Activities for the Marketing Department Report (2015)
Business School, Prince Sultan University

e Development Strategy for the Marketing Club (2015)
Marketing Department, Prince Sultan University

e Developing Learning Unit Narratives for Accreditation Report (2015)
National Commission for Academic Accreditation & Assessment

AAres Mopgéc Anpdorag Napaywynig

Mapaywyn tpowdntikdv Bivieo pdpretvyk yia 1o Middlesex University Dubai.
Alayelplon Tou oxediacpol, ™g avamTuEnS, TS Knuatoypdenong, g enctepyacios,
™G Snposieuons kot TS TPOWBNoNS TWV TapakaTw Bivreo.

Toa BivTeo £X0VV CUYKEVTPWOOEL TIEPLOCOTEPES GTIO €K TTPOBOALS,

o Moustakas E. [MiddlesexDubai] (2017). Middlesex University Dubai [Video
File]. Retrieved from https://www.youtube.com/watch?v=FniUgqfCxKU

o Moustakas E. [MiddlesexDubai] (2017). BA (Hons) Graphic Design [Video File].
Retrieved from https://www.youtube.com/watch?v=gy5xfaBf9FY

o Moustakas E. [MiddlesexDubai] (2017). BA (Hons) International Tourism
Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=pNMDTQNy3RA

o Moustakas E. [MiddlesexDubai] (2017). MSc Digital Marketing [Video File].
Retrieved from URL www.youtube.com/watch?v=ws8jlamé6x2E

o Moustakas E. [MiddlesexDubai] (2017). Master of Business Administration
[Video File]. https://www.youtube.com/watch?v=MGFR]pyFUDA&t=9s

o Moustakas E. [MiddlesexDubai] (2017). MSc Corporate and Marketing
Communications [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=pMq0Qd2_X]c

o Moustakas E. [MiddlesexDubai] (2017). MSc International Tourism
Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=nQZZ8j4D9yc&t=7s

o Moustakas E. [MiddlesexDubai] (2017). Computer Engineering and
Informatics [Video File]. Retrieved from URL
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https://www.youtube.com/watch?v=xcKnjao08EU

o Moustakas E. [MiddlesexDubai] (2017). MA International
Business Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=p-BH9ebg1fE

o Moustakas E. [MiddlesexDubai] (2017). Accounting and Finance
[Video File]. https://www.youtube.com/watch?v=lwGbdhg7w1c

o Moustakas E. [MiddlesexDubai] {2017). Media Studies
[Video File]. Retrieved from https://www.youtube.com/watch?v=gxB82avNM9M

o Moustakas E. [MiddlesexDubai] (2017). Law and Politics Department
[Video File]. Retrieved https://www.youtube.com/watch?v=gxB82avNM9M

o Moustakas E. [MiddlesexDubai] (2017). Centre of Innovation and Excellence
[Video File]. Retrieved https://www.youtube.com/watch?v=TsaB2jo9LXs

~ . Monstakas E. IMiddlesexDubai] (2017). Institute of Entrepreneurship &

" Business Excellence [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=jum768Ws]68&t=13s

o Moustakas E. [MiddlesexDubai] (2017). Student Research [Video File].
Retrieved from URL https://www.youtube.com/watch?v=zXqbederZIM

o Moustakas E. [MiddlesexDubai] (2017). Student Services [Video File].
Retrieved from URL https://www.youtube.com/watch?v=4M81yXsD4fw

o Moustakas E. [MiddlesexDubai] (2017). Transportation
Video [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=h6MQadLveis

o Moustakas E. [MiddlesexDubai] (2017).
Accommodation [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=mG_7mVvZfeA

o Moustakas E. [MiddlesexDubai] (2017). Open Days [Video File].
Retrieved from URL https://www.youtube.com/watch?v=b8bx0j50TPc

o Moustakas E. [MiddlesexDubai] (2017). Open
Evenings [Video File]. Retrieved from URL .
https://www.youtube.com/watch?v=KIGjvt4_QXI
https://www.youtube.com/watch?v=708juuNrGs8

o Moustakas E. [MiddlesexDubai] (2017). GETEX [Video File].
Retrieved from URL https://www.youtube.com/watch?v=0siqEdjX39Y

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex - Social Clubs [Video
File]. Retrieved from URL
https://www.youtube.com/watch?v=Zu73JA1j6Gc&t=11s

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Football [Video
File]. Retrieved from URL
https://www.youtube.com/watch?v=uVXrvigDYQU&t=7s

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Basketball [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=ycOc9Xtrll
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5. Zuviédpua, epyacsTipla, CEPVAPLR KaL TIPOGKEKANNEVEG OpLAlES

s Tuppetoxr oto Al Summit New York, HI1A (Javits Center) (10-11 Askeufpiov 2025)
AeBvEg GUVESPLO YA EPTIOPIKES EQPUPUOYES TEXVIITIG VOTILOOUVIG KL KOLVOTOHIO.

+ [lapoucioom oto cuvédpro AIB MENA 2023 - Digitization SIG {10 dexeufpiov 2023)
TitAog: «Digital scaling in the Middle East: Advantages and challenges».

o [pookexAnuévn Suddedn (15 Maptiov 2021)
Executive MBA, Business School, King Saud University
TitAog: Developing successful social media campaigns in the Middle East.

» Chair / Moderator (26-27 Nospfipiov 2019) o
Marketing and Sales Show | Chier Marketing Officer Summit | UAE
Keynote Panel: Brand purpose in the age of digital transformation.

¢ Tlapovaioon oto e-Participation Forum (24 Anpidiov 2019)
UAE Telecommunications Regulatory Authority (TRA), Dubai
TitAog: Optimising e-Participation initiatives through social listening.

e The Strathclyde Dialogues and the UAE Research Evenings (19 Askeufipiov 2017)
Strathclyde Business School
Ofuu epyaopiou: Innovative methodological tools in Digital Marketing for market
research.

e Research Seminar (11 Anpidiov 2017)
European International College, Abu Dhabi
TitAog: Advanced social media listening tools.

e Chair Conference Session (2016)
Social Media Week, Dubai
Track: Social Customer - The Customer is always Right.

e Master Class Series Seminar (7 Askeufipiov 2015)
Hult International School, Dubai
TitAos: Developing successful social media campaigns.

o Effective Tesrhing Strategies Workshop (15 Maptiov 2015)
Prince Sultan University, Riyadh
@¢ua: Social Media as a Tool in Teaching and Learning.
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EfOsAovriki Apdon

e Dubai Health Authority (DHA) - KuB£pvnon Ntovumal (Anpidios 2020 - 2022)
Kévtpo TnAegwvikis YroomipEng | Ilapoyr) vrootpi&ng ot woliteg twv HAE mou
xpeddovtav kabosnynom, mAnpoopiss kot Borfifela katd t Siaprela Twv SVoKoAWY
cuvOnNKk®V ™S Tavénuiag COVID-19.

¢ House of Volunteers Interview Team, EXPO 2020 (2019 - 2021)
YnewBuvog yia suvevtebielg kol TpoTofovliss ekmaidsvons.

e (CISV International Educational Programs (1995 - 2003)
Mn kepSookoTiKOS opyaviouos cuvdedepévog pe v UNESCO.
e Interaeticnc: 51 7 Sumina, Cuimip, Angelholi, Swed i (2003)
¢ Camp Director Village, Leeds, UK (2002)
« International Staff Summer Camp, Strasbourg, France (2001)
« International Staff Summer Camp, Etten-Leur, Netherlands (2000)
« ZuvtovioTtii tou 1ov Summer Camp oty EAMGSa (1998)
« Exnpéowmog Touv eAnvixod C.LS.V. ¢ ouvavimon European Junior Branch Meeting
oty Avotpla (1997)
» Zuppetéywv oto C.LS.V. Seminar Camp Kirkkonummi, Finland (1996)
e Zuppetéxwy ato C.1.S.V. Seminar Camp Kapp, Norway (1995)

TuoThoEIg

Dr Stephen Donohoe
Senior Lecturer in Marketing, Business School, Marketing Branding & Tourism
Middlesex University London s.donohoe@mdx.ac.uk

Prof Carole Davis
National Teaching Fellow (HEA), Principal Teaching Fellow (HEA)
carole@davisward.com

Prof Ranganathan Chandrasekaran
Information & Decision Sciences, Biomedical & Health Information Sciences
University of Illinois at Chicago ranga@uic.edu

Prof Raymond Benton
Professor Emeritus, Marketing, Quinlan School of Business
Loyola University Chicago rbenton@luc.edu

5. Dr Olga Mourouti
Deputy Dean Quality Enhancement & Development and Student Success
Middlesex University London o.mourouti@mdx.ac.uk
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